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BHuMaHue K TB cTaHOBUTCA B

Use computer while watching TV
Use smartphone while watching TV

Use tablet while watching TV

23%
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Tonbko 35% peknaMbl aKkTUBHO CMOTPUTCS
ayautopuen

N

Baby . . .
Generation X Millennials
® Boomers ‘0

Monopasa ayautopus MeHblle BCero TpaTut BpeMs
Ha TB peknamy
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NMokynka no Viewability
CTaHAapTy rapaHTUpyeT, UTo
Balue peksiaMmHoe coobLyieHme
6b1710 YBUAEHO

100%

of Google display

93%

of YouTube video
ads are able

ads are able

to be seen to be seen

**Avg 54% of display
ads can’t be seen

*Average viewability of
video ads across the
web (not including
YouTube)

is 54%

Source: Google and DoubleClick advertising
platforms data, April 2015.
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Taylor Swift - Shake It Off - Live

du Grand Journal
897,543 views
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OxBaT OHNauvH
BMAEO0 A0 CUX nop

Hecoo3mepum c TB

(1 Tube)



CMoTpenu oHnanH-BUAEeo0
3a nocnepgHui mecs,

(1 Tube)
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90% WxsTea}
CMOTpEeHuUs

(1 Tube)
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3aHumaert 6
MeCTO cpeAaun KpynHeuwux
TB kaHanosB

88%

85% g3% 83%

80%

65% 65%

61%

YoufTD)
Source: TNS, October 2015, YouTube desktop + Mobile (estimated), all 18-44



(M Tube)

YouTube, GPMD, IMHO Vi
[l Deskiop only [l Cross Device [l Mobile only

10000.0

You([Ti)

N nmeeT caMbiy
60/1bLLUOV/OXBAT B
AL Poccun

Source: TNS; Platform: Desktop & Mobile; Video Type: Content; Age: 12-64; Geo: Moscow + St. Petersburg; Dec 2015



Ha YouTube
Tonbko UGC
KOHTEHT




Ha YouTube

AOCTAaTO4YHO
npodeccuoHanbHOro
KOHTEHTA

70Ttbic. 500 TbIC. +100%

KaHanos MpocMoTpoB B Yac ExkeroaHbin pocT

UcToyHuk: BHyTpeHHWe faHHble Google, 1 kB. 2016, Poccus, kateropus: TB v ¢punbmel



fl MOry oxsaTtuTb
BCIO MOIO
aygutopuio Ha TB




[JononHnTenbHbI oxBaT: 10%

o

Ho6aenss YouTube
b1 OXBaThiBaeTe
. 6onbLUe ayauTopuUn

OxBa B %




10% ayauTopum Ha
Aopore He BanfaloTCA

84%
Total reach

7% 10%
Overlap on
top

10%
YouTube
Net Reach

(1 Tube



MHe pocTaTou4HO
TapreTuHra no

AemMorpadpun
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TMNpA.+ nonb3oBaTesneu,
KOoTopble nonb3yTca cepeucamm Google
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Proprietary + Conﬂdeﬁ
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[MonHbIN
npodusb

[ToCTOSAHHO CpaBHMBAET
MooTouKKIIbl B OHNanHe

CMOTpUT BUAEO MPO
3[,0POBbI 06pas XU3HU

NweT nHpopmaumto npo
KOHLLEPTbI TIO6UMbIX
pok rpynn B MockBe

‘ (1 Tube]



KamnaHuu c
TapreTmHrom Kactom
aPPUHUTK
NOKas3bIBaKOT MPUPOCT
366% NOUCKOBbIX
3anpocoB N 42%
3HaAHKUA 0 bpeHae

You(TT)



CNoX>XHO U3aMepuTb

BINAHUWE OHJ1aUnH
BMAeo Ha busHec

oogle | YoulTh
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CnoHTaHHOe 3HaHue peknambl [lo3uTUBHLIE AMOLIMK HamepeHue

3HaHue peKrnamMmbli C NOACKa3Kou nocrie peKnambi KynuTb
1 1 1 1
1,14 1,06 1,54 1,27

In-Stream Bnaeo peknama obrnagaeTt 6onee BbICOKUM
KayeCTBOM KOHTaKTa, yem TB

Google (1 Tube]



1 1,14

3anomMmnHaeMoCcTb MapKu Ans MOOUNbHbIX NnaTdgopm
BbiLLe MO CpaBHEHUIO C ApyrumMmun Buaeo popmatamm
Google (1 Tube]



CoueTtaHue YouTube + TV npuBogaT K nyylumm
O6peHp NnoKasartensam

24

s il na

Top of Mind Eqand Top of Mind Ad Unalded Ad A Corsideration
renes




YouTube - Bbicokun ROI
[suickers] 2x TV

MeTa aHanu3 56 nccnenosaHun B
6 KaTeropmax caenaHHbI3
HEe3aBUCUMbIMM KOMMNAHUAMM
nokasan, 4yto YouTube Dag’rjg 27-3x TV
noKasbiBaeT Ha /7% ny4dwe ROl 7% of the sales
yem TB

DIAGEO +5% sales

SRR T LS NN Sources: Sources: Google and 3rd Party Research, 2013-2016, 56 studies, Europe.
SRS Think with Google. April 2016.




YouTube - Bbicokun ROI

NccnepnoBaHne PeHeccaHC
CtpaxoBaHuMe NoKasano, Yto

nomoubto YouTube 661510

npmsneyeHo Ha 30% bonbLie npu
aHANOTMYHOM pPa3MeLLEHUN

Ha TB.

R R S5 : : Sources: Sources: Research, Russia Think with Google, April 2016.



YouTube n T8*
BMecTe Mbl nyylle
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